
Business Administration for Non-Economists 
ECTS Credits: Workload: Degree Program: 

12 360 Bachelor
or Master 

Courses: Contact 
Hours 

Self-
Study 

Planed 
Group 
Size 

Course 1: Strategic Management for Non-Economists (2 
contact hours per week, 3 ECTS) 

30 h        60 h 250 

Course 2: Organization and Human Resources for Non-
Economists (2 contact hours per week, 3 ECTS) 

30 h        60 h 250 

Course 3: Finance and Entrepreneurship for Non-Economists (2 
contact hours per week, 3 ECTS) 

30 h  60 h 250 

Course 4: Marketing for Non-Economists (2 contact hours per 
week, 3 ECTS) 

30 h  60 h 250 

Course 5: Seminar on Current Topics in Business 
Administration (2 contact hours per week, 3 ECTS) 

15 h        75 h 50 

Course 6: Seminar on the Development of Soft Skills (2 
contact hours per week, 3 ECTS) 

15 h 75 h 25 

Learning Objectives and Competencies 

After completing this module, students will possess fundamental knowledge of business 
administration in the areas of strategic management, human resources and organization, finance 
and entrepreneurship, and marketing. 
Course1: 
Students will become familiar with the key concepts of strategic management and will be able to 
evaluate them. In addition, they will be able to apply these concepts to solve complex 
management-related problems. 
Course 2: 
Students will learn about elements of organizational structures and will be able to evaluate them. 
Furthermore, they will be able to explain key human resource management functions and assess 
alternative approaches. 
Course 3: 
Students will become familiar with the phases and specific characteristics of the business start-up 
process. In addition, they will learn the fundamentals of corporate financing and different 
financing instruments and will be able to evaluate them. 
Course 4: 
Students will learn the fundamental and advanced elements of operational and strategic marketing 
and will be able to evaluate them. 
Across all courses, students will work on case studies that enable them to understand, explain, and 
solve realistic business problems. Knowledge is conveyed in an interactive format. 

 

Content: 

Course 1: This course introduces the fundamentals and advanced elements of strategic 
management. Students become familiar with key tools of (international) corporate management 
and learn how to apply them in practical contexts. 
Course 2: In the first part oft he course, students learn about organizational structures of 
companies and other organizations: The second part focuses on human resource management (e.g., 
recruitment, development, and evaluation of employees). In this context, the fundamentals of 
leadership are also introduced. 



Course 3: Students learn about different legal forms of businesses and the fundamentals of 
financial accounting. In addition, the course introduces the basics of entrepreneurship and 
corporate financing. Building on this knowledge, students gain deeper insights into various 
financing instruments. 
Course 4: Students learn the fundamentals of marketing and consumer behavior. The course also 
addresses the role of marketing within management. Furthermore, selected developments in 
marketing are discussed. The lecture content is illustrated through practical case studies. 
Course 5: Students prepare seminar papers on current business administration topics that are 
relevant to non-economists. A limited number of topics is offered, each linked to the contents of 
Courses 1–4. Key components of this course include writing a seminar paper and presenting the 
results. 
Course 6: Application training sessions are offered. Students gain deeper insights into relevant 
academic findings concerning behavior in the application process. Building on this knowledge, 
social competencies are developed through various formats (e.g., role-playing exercises). 
 

Combination of Courses: 

Option 1: Students may complete the entire module. To do so, they must successfully complete 
three courses from Courses 1–4 and the seminar paper (8 contact hours per week, 12 ECTS). 
According to various examination regulations, the full module may be recognized as a minor 
subject (Option 1, see below). Students are responsible for verifying whether this applies to their 
respective degree program. Enrollment in and recognition of the seminar (Course 5) is only 
possible after completing three courses from Courses 1–4. The module is considered successfully 
completed once students have passed the three partial examinations of Courses 1–4 and 
successfully completed Course 5. 
Option 2 
Alternatively, students may select individual courses from the four lectures (Courses 1–4) 
according to their interests. Each course can be completed with a partial examination, awarding 3 
ECTS credits (2 contact hours per week) per course (Option 2, see below). 
Course 6 is an optional additional component and may only be taken after completing at least 
one course from Courses 1–4. Participation is limited. 

 
 



Language: 

The language of instruction for all courses is German. 

Teaching Methods: 

Lectures, group work, self-study, presentations 

Applicability of the Module: 

Studium Universale 

Examination Forms: 

Courses 1–4: 
One partial examination per course (60 minutes) at the end of each semester. Students may choose 
whether their transcript shows a grade or only a pass. 
Course 5: 
Seminar paper and presentation 
Course 6: 
Regular and active participation 

Requirements for Awarding ECTS Credits: 

Option 1: 
Passing the partial examinations and the seminar paper (minimum grade: “sufficient”). 
Option 2: 
Passing the partial examination(s) (minimum grade: “sufficient”). 
 

Frequency: 

Offered every semester 

Module Coordinator and Main Lecturers: 

Univ.-Prof. Dr. Süß und Dr. Bianca Straßhöfer (Chair of Business Administration, with a focus on 
Work, Human Resources and Organization) 

Additional Informationen: 

Current information can be found on the website of the module coordinators. 

Stand: 02.04.2024 


